1. Source Documentation

	Network
	Date
	Authors/ Sources
	Number of stories/average length
	Story Subjects
	Number of ads 
	Advertisers

	USA Today
	1/17/08
	AP, USA Today News Reporters
	4-5 headline stories

Average: 500 word
	Govt. policy, Marine Murder, Iraq War, US crime
	14 ads on home page
	Verizon, Yahoo, Dell, Jewelry Exchange

	Fox News
	1/17/08
	AP, Fox Reporters
	3-4 headline stories

Average: 550 words
	Drunk Tiger Victim, Election Campaign, Marine Murder, Bin Laden’s Son-Peace activist
	20 ads on home page
	University of Phoenix, Ford, Verizon, Vonage

	Truthout
	1/17/08
	AP, New York Times, Truthout writers
	11 headline stories 

Average: 1000 words
	Election Campaign, Iraq War, Immigration-Border Fence, House activities 
	1 ad on home page
	Google Search Engine 


2. Commercials

On the USA Today site, there was about two or three advertisements on every page.  About ten to twenty percent of the homepage was advertising.  And it gets worse on the inside … Usually the ads were off to the right side of the page and were relatively small.  Sometimes when you click on a headline story the screen goes to a full page advertisement instead of straight to the story.  You have to click to skip over the ad if you do not want to watch it.  Also USA Today uses a search engine that has the Yahoo logo next to it.  This is one form of advertising for Yahoo because everyone who uses their search engine will probably notice the logo. They definitely don’t give away space …
At the top of each headline story USA Today had an advertisement running along the top of the screen that advertised some of their products.  Sometimes the ads related to the stories and sometimes they didn’t.  On a story about the winter snowstorm in the northeast, there was advertising to buy a snow blower.  Off to the side of the story about the pregnant marine that was murdered, there was an insurance agency trying to sell life insurance.  There were other advertisers that didn’t have anything to do with the stories such as Verizon wireless, Dell computers, and the Jewelry Exchange.  By placing ads online, these companies can attract more online customers to their stores. Could it be that they just think it’s a good demographic for them? That the audience is one that is likely to buy their products, and so USA Today might try to at least match up story content with audience, if not advertising content. 
The Fox News site has about the same amount of advertisements that USA Today has and covers the same amount of space on the web page although the advertisers were very different.  On Fox, there were several advertisements for the University of Phoenix, well known car companies like Ford (big cars, little cars? Does Fox’s audience seem maybe a little less middle class?), and phone companies like Vonage and Verizon.  The advertisements did not seem to have any link with the articles.  Fox news also has a bunch of links that just say have one sentence that tries grabs people’s attention so that they will click on the link and look at the product.  These ads probably cost less money than the ones with pictures, but they still do a relatively good job of attracting the eye of the consumer.  By using different fonts and colors for their writing, companies are still able to promote their product effectively.  Some ads simply say “Sponsored by…” and have the company logo while others go into more depth.  For example one anti-wrinkle ad said, “Patented wrinkle reducer. Look years younger in minutes. Try it free!”  I’m sure Fox tested it out rigorously before agreeing to allow them to advertise on the site—as a chemistry major, I’m sure you’re aware of just how quickly a lifetime’s wrinkles can be eliminated with the proper lotions. A lot of the ads are targeting the older generation.  Ads to find your graduating class, taking classes online at the University of Phoenix, and anti-wrinkle ads all target older adults.

In comparison, less than one percent of the Truthout site is advertising.  The only advertising that is apparent is the Google logo at the top of the screen near the search engine.  Truthout does not rely on large companies to get enough money to run.  They rely solely on donations from their readers.

3. Coverage

The three news sites focused on very different issues most of the time.  Truthout covered very political stories.  They had numerous stories about the war in Iraq and the Bush administration.  They also seemed to cover the topics more in depth than the other news sites.  A different value placed on space? On average the stories in Truthout were about twice as long as the stories in Fox or USA Today.  Truthout often went into more detail on the background of the issue and gave more information and statements from people involved.  The top stories on Truthout were written by Truthout reporters and collected from a variety of sources some of which were the New York Times, Associated Press, and Washington Post.  


USA Today seemed to do a fairly good job of covering many of news from stories about the economy and politics to sports and crime.  In general, some categories that USA Today regularly covers in their headlines are the 2008 election, police stories, and policies by the Bush administration. USA Today does cover some sensationalized stories as well.  For example, one headline read “Tiger Victims Had Been Drinking”.  Next to a Budweiser ad? These headlines probably do a good job of drawing people to the site to read the stories.  USA Today writes some of its own stories as well as obtaining stories from other news sites like the Associated Press. USAT used to be a fast food paper with lots of colorful graphics and short stories, breezy headlines. They’ve actually improved over time, but they’re still probably in the ‘gourmet’ fast food category.

Fox News on the other hand covers many more sensationalized stories that don’t have much impact on everyday life.  Because Fox relies heavily on commercial funding, these stories might be intended to draw public to the site so that people will view the advertising.  Other categories that Fox follows regularly are crimes in the US, the 2008 election, and police stories. Fox also uses stories from the Associated Press as well as write its own stories.


One story that all three of these sites covered in their headlines was a story involving the ruling on the Nevada caucus court case.  Each news site got the story from the Associated Press and they all had the same title, “Judge Dismisses Nevada Caucus Challenge”, but each news article covered vastly different aspects of the story.  USA Today placed the story with their other political news instead of in their headline news.  The article in USA Today did not paint the Clinton campaign in a very favorable light.  In USA Today, the article focused on what Bill Clinton said when reporters asked him about the issue.  They reported that he became “visibly annoyed” and “incensed” with the reporters questions.  There were even links to videos of Clinton “berating” the reporter.  One reason that USA Today might have focused their article around Bill Clinton is to draw more readers.  By using this descriptive language, the story becomes more entertaining which might attract more people.  USA Today only offered the Associated Press as a source of evidence for the story.  In the Fox news headline of the story, the Fox news writer offered information and opinions of people on both sides of the case.  It seemed that their coverage of the story gave the most background information and gave more data on the issue.  One quote that was used in the Fox article was “it is up to the national party and the state party to promulgate these rules and enforce them.”  By using this statement, it made the whole Democratic Party seem incompetent because they were unable to enforce their own rules. One of Fox’s specialties, ridiculing the democrats! On the Truthout site, there was a similar article from the Associated Press.  The article was a lot shorter and had fewer details.  Truthout might not have spent as much time covering this article as Fox did because it doesn’t shed a very favorable light on any of the Democratic Party. Although they will pursue a story, for instance if Hillary is doing things that disenfranchise some voters, they’ll try to find someone covering that angle.  The article seemed to portray Clinton in an especially bad light, as someone who wanted to take away some people’s right to vote in the caucuses.  This article also linked to the original AP article, so that readers could see where their facts came from.

4. Production 

The Fox News site uses colors to show their patriotism and support of the US.  Their logo is in colors of red, white and blue as are their headlines.  Also Fox had many pictures and graphics on their site to go with the stories and advertising.  The graphics made the site more entertaining and appealing to the eye because almost every story had a picture with it.  However, some of the graphics could easily distract readers from actually reading the story.  Fox also uses story titles that grab people’s attention.  For example, they have articles like “Polish Scientists Figure Out Length of Perfect Legs” and “Coach Who Made Boys Run in the Nude Kills Himself.”  Yes, that’s how we’d all like to be remembered, isn’t it?? This site tended to have more entertaining than stories about the economy or the war in Iraq.  

USA Today is very similar to Fox News in the fact that it uses many graphics and pictures. Most of the pictures they used were faces of people in the news.  Like Fox, there were graphics that made the site more entertaining, but also detracted from the stories.  Sometimes I would find myself just skimming down the page looking at pictures and captions instead of actually reading the story.  They graphics designers of these sites probably know that many people look at the pictures longer than they look at the actual story, so they use many pictures to attract people to their site and make their site more pleasing to the eye. Any patterns to the kinds of pictures they use? Are they selling sexuality, celebrity? Also the titles of the headlines generally addressed more serious issues than at the Fox News site, although they did have some sensationalized stories.  USA Today also had a running series on the hunt for a suspected murderer.  Every couple of days they had a new article on the story.

In comparison, Truthout had very few pictures and graphics, about one-third less than Fox and USA Today.  Most of the articles in Truthout don’t have any pictures associated with them.  Truthout did have several video reports on their home page, even though they didn’t have many pictures.  Most of the headlines were political stories or stories about the war in Iraq.  Just from the titles, it is apparent that this site presents a more liberal view of the news.  Some examples of headlines that they cover are “Annual War Cost at $171B and Rising”, US-Iraq Security Pact May Leave Troubling Legacy”, and “Immigration Officials Detaining, Deporting American Citizens.” Not the kind of stuff you’re going to see on Fox or USA Today. So, how to decide which is more ‘news?’ is it liberal, for instance, to report on the actual cost of the war, or whether or not the White House is including the cost in its budget estimates (which it isn’t)? do journalists have any obligation, especially in a democracy, to hold the powerful to account? IN countries like Russia, journalists have been killed in recent years trying to do this. It appears in the US most journalists will settle for a paycheck and some job security.
5. Conclusion


By doing this assignment, I have found that not all news networks report news the same way.  Each different website focuses on different aspects of the news as well.  Every news network has the choice of what stories to run, where to put the stories, how to present the issues in the news.  If a news story is going to make one of their major advertisers withdraw their funding, then the news corporation probably is not going to run the story or is going to downplay the story enough that the advertiser will continue to support them.  Most of the time each site covers the same basic facts in a story, but they each put a different slant on the story.  Sometimes doing this will make the stories that they are covering appear completely different.  One example of a topic that the three news sites tend to cover differently is the war in Iraq.  Truthout is often criticizing how the Bush administration is handling the war in Iraq, Fox news focuses on aspects that would generate support for the war, and USA Today looks at both the positive and negative aspects of the war. But maybe in a superficial way .  . .  The cause of this difference in coverage might be from the filters that a story has to go through before it gets published.  These filters are people who own the corporation, advertisers, sources, flack from powerful people, and anti-communism or terrorism.  If anyone at any of these levels doesn’t approve of a story, it will probably be altered so that they do approve or dropped altogether.  For example, some of the sources that Fox uses may come from the Pentagon and Whitehouse officials.  If Fox wants to continue to receive help from these major sources, they don’t want to print anything that their sources don’t like.  So, are you suggesting that news media outlets that are more dependent on advertising revenue, and may be owned by a large corporation with lots of economic and political interests, may have more filtering pressures? 
If a person wants to get the full coverage of a topic, they should read the story on at least two different sites.  It’s probably best to view two different sites who are on opposite sides of the political spectrum.  Also it would be beneficial to view sites which researched news stories to find out if they were correct or not.  One example of this is a site called Sourcewatch.  People might also benefit from viewing noncommercial sites or organizations that don’t have the pressures from advertising.  When people rely too heavily on one media source for all of their news, they only get one point of view on the story.  Maybe go out of the US occasionally, too. It is also apparent after doing this assignment, that since commercial news sites rely on businesses for support, they tend to report more stories that are designed to attract people to their sites.  These stories often have flamboyant attention-grabbing headlines, but rarely have much impact on the American people. Which may be intentional, or no?  Perhaps they run these stories so that people will be drawn to their site and will read their other more political, national, or global stories. Or their advertising? Another factor that might influence which stories to run or where to locate them on their site is the commercial backers of the network.  For example if Verizon contributes a lot of money to Fox News or USA Today, then these sites might not want to print any stories that would make Verizon look bad because they might pull their funding. Or even put them in a bad mood, make them feel guilty about buying that third plasma screen TV, etc.  This was shown when I looked up stories that concerned Verizon on these two sites.  The stories that I found had nothing bad to say about the phone company.  Some of the headlines were “AT&T Sees Consumer Softness, Shares Drop”, “Sprint Nextel to Cut Jobs, Close Stores” and “Texting Still Relatively Private”.  All of these news stories either report unfavorable things about Verizon’s competitors or good things about the phone company.  

In comparison, since the noncommercial sites don’t rely on corporations that are trying to promote their company, they cover more national and world issues like the war in Iraq, the 2008 presidential election, and information about the policies of organizations like the House of Representatives and the CIA.  However, their readers, who provide 95% of the funding for Truthout, expect the site to cover certain issues and talk about certain events in the news. Good point. If Truthout doesn’t meet the expectations of its readers, then they probably won’t donate as much money.  They’ll go elsewhere with their pennies . . . 
Another difference between commercial sites and noncommercial sites is how they spend their money.  It seems like the money that large commercial corporations receive from advertising goes mostly toward graphics and designs that will attract more people to their site.  This can be seen with the number of pictures, videos, and other graphics that Fox and USA Today have on their site.  The use of graphics, videos, and pictures has been proven again and again an effective way to catch the attention of viewers.  On the other hand, the money that Truthout receives from its readers is put mostly toward paying their staff.  Besides some videos and pictures, Truthout has very few graphics on their site.


By choosing which stories to cover and how to present them, the news media has the ability to shape people’s opinions about various social issues. How about which outlets are more accessible, viewed most widely? Why is it that CNN has more credibility, for instance, than truthout?  If a widely distributed news source is able to present an issue in a favorable way, many people will hear it over and over and begin to believe it.  By carefully choosing the wording and framing of a topic, the media can make it as agreeable or disagreeable to people as they want.  One example is when the name of estate tax was changed to the death tax.  Before the change, a majority of the public was for this tax, but after the name was changed, public opinion flipped to being against the tax.  This could become a major social problem if the news media is controlled my just a few major stations.  The views of the people who watch or read these stories could be based upon a corporation who might not present a well balanced viewpoint or are only promoting their own interests.  As a result, our system of Democracy could be really affected by what the media chooses to show its viewers.
Nice job. You put together a lot of pretty big ideas and concepts in a coherent, well-organized way 

