Eastern Oregon University
College of Business
BA 365 – Market Research
Number of Course:  BA 365
Name of Course: Marketing Research
Catalog Description: Market Research is the process of gathering and analyzing information about customers and competitors in the market.  Market Research is conducted in an effort to reduce the risk; more information results in better product planning decisions.  The class explores the different research tools that are available to the marketer.  Students will engage in activities that demonstrate practical application theory.
Credit Hours:  5 credit class
Instructor: Shari Carpenter, PhD, MBA


      Zabel 232, (541)962-3616

      Email: scarpent@eou.edu

      Office hours: As posted by term

Required Text: Marketing Research, Shao Thomson  3rd Edition 3ISBN 1-59260-288-6

Prerequisites: BA 312 Principles of Marketing

Learning Outcomes: 

Upon the successful completion of the class, the student will gain an understanding of the basic principles of Market Research.  The student will also gain an understanding of why organizations complete Marketing Research and how those organizations apply the resulting research data to make promotion and production decisions. Students will compare and contrast different research methods and learn how to determine which methods result in what type of data. Students will analyze data and learn to formulate product planning decisions determined by data conclusions. 
Course requirements:  
On-campus students will take part in class discussions and various research projects.  On-line students will take part in weekly discussions via blackboard delivery. Both sets of students will complete two research projects that will be completed and turned in.  Both sets of students will complete a Midterm and a Final.
Grading Policies:

Students will be graded on their individual assignments and participation.  The total number of points will be divided into A – F letter grades.  Normal grading rubric percentage will be applicable; a = 90-100, B = 80 – 89, C = 70 79, D = 60 – 69, F = > 59.
Means of Assessment: 
The Research project assignment: This project will exemplify the proper steps in creating functional research. The student will apply the learning and demonstrate understanding of the lessons. 
Quizzes:  The student is responsible for taking 2 Chapter Quizzes.

Midterm: The Midterm will be evaluating the student’s understanding of the chapters 1- 5 as well as any additional facts/lesson covered in during class. 
Final: The Final will analyze the overall learning the student experienced in the class.

Brief Outline of Course: 

The course will be offered both on-line and on-campus.  The format for the on- line class will be mainly discussion with projects and assignments as noted. The on-campus classes will be discussion, group work, individual projects, home work and tests as noted.  Students need to refer to each term’s class schedule for class day/times/class location.
General education Category and Outcomes: N/A
University Writing Requirement Outcomes: N/A
Eastern Oregon University places a high value upon the integrity of it student scholars. Any student found guilty of an act of academic misconduct ( including , but not limited to, cheating , plagiarism, or theft of an examination or supplies) may be subject to having his or her grade reduced in the course in question, being placed on probation or suspended form the University, or being expelled form the University – or a combination of these, Please see Student Handbook at: http://www.eou.edu/saffairs/handbook/honest.html
Statement on American with Disabilities:

If you have a documented disability or suspect that you have a learning problem and need accommodations, please contact the Disability Service Program in Loso Hall 234.  Telephone 541-962-3081.

Syllabus Prepared By:  Shari Carpenter, PhD, MBA
Date:  March 26, 2009
